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Migmi Besel s long-depressed
otiice market may be strength-
ening through a decrease i sup-
ply andan inerease in demand.

Atthe end ol the third quarter,
more thian 63,360 square feet of
offtee space was leased in the
city, putting the vacancy rate at
23 4, down from 25% at the
heginning of'the year, auwr&mg
to reports from Cushman &
Wakefield.

‘The marketsiruggled this year,
said Diana Parker, a director at
Cushman & Wakelield, but is
starting to recover. The vacancy
rate s high compared to the

county average 15, 7% but should

decrease due 1o current trends,
she said.

Tenants suchas morigage con-
panics and other support busi-
nesses ook ing for 3,000 10 5,000
square feet are flocking 1o the
city, Ms. Parker said.

Shesaid the ity is generating.

miterest from tenants looking for

Class A space in the 10,000~ to

18,000-square-foot range. a 9. 800-square-foot lease.

DECEMBER 2, 2004

Fhots by Masing Usdon
William Holly: After Lincoln Place, Beach market 4anked and has been on life support ever since,’

William Holly, president of

Ciobal athletic supplier Nike
last mooth signed a 17,000-
square-foot lease for space
Washington Avenue, and designer
Hugo Bosscarlier this yearsizned

The trend of office buildings  Holly Real
being converted inte condos
should help absorb some of the

%paw uvmi.gbic for lease, Ms.

ate, swdtwooflice
buiidings, one off Lincoln Road
and the other on Michigan Av-
enue, have been converted to (}f—
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ywinding supply, rising demand strengthens Beach market

the reduction in supply for lease
will be ninor becavse of the
amourt of space that has come
on the market in the past threc
Years, he suid,

Me. Holly said the ;;rcvmm
market was Toeled by Latin
Amrerican filmand eusic compa-
nies and Tnternet firms that rested
effice space onthe Beach in the
mid-1990s,

In the late "90s, developers
werg excited abowt the market
and builta critical mass of Class
A office space on the beucl.

Mr. Holly said the pinnacke of
the market was when Lincoln
Place,aClass A butlding on South
Beach, opened and was feasesd to
# host o tesants such as Merrilt
Lynch. “After that building came
online with record leasing, the
market tanked and has been on
Hfe supportever sinee,” he said,

Butduring the past four months,
there have been signs that the
market is coming back with in-
créased activity. Enfertainment
andcomputer businesses and ex-
ccutives mterested in the Mimni
Beach Hfestyle bave become al-
iracted to the ares, Mr, 1lolly
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After having their buildings sit
vacant for a few vears, landlords
haverenovated their buildingsto
accommodate office users, he
satd, adding that landlords are

starting tosbandonthenotionthat

rates are going to climb back to
the levels of the 1990s.

Overall, the better locations
with more aggressive landlords
are leasing faster than those stick-
ing to the old rental-rate struc-
ture, Mr, Holly said. Some land-
iords are offering incentives such
as free rent to get overthe hump,
he said.

" Wayne Pathman; managing
partaer at Pathman Lewis, said
the outtook for the Miami Beach
office roarket is positive with com-
mercial property values increas-
ing and companies such as
Lennar moving their corporate
headquarters 1o the city.

_ “The Beach offers something
a little different than the larger
municipalities,” he said. “It’s a
resortcommunity and offersthose
things associated with a resort
conmunity.”

Butmany developers arefook-
ingtoconvert thelr propertiesto,
condos instead of renting, he said,
adding that office and residential
condos give developersabigger
bang for theirbuck. “TV s the new
age of office space.”

Bet Miami Beach’s office
rental market isattractive tocom-
panies, Ms. Parker said. She said
international events such as the
Latin Granunysand MTV Music
Awards provide the area with
invalpablemarkering,

“Teday, the Beachbas Class A
office space to compete with
Brickell and Coral Gables,” she
said, adding that companies are
interested inoffice spaceonLin-
coln Road, south of Fifth Street
and pear the medical industry en
the Arthur Godfrey corridor.

“Wg are back on the cusp of
being inthe entertainment world’s
spottight,” she sard, “Companies
in the entertainment realm defi-
nitely have Miami Beach highon
theirlist.”
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